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Transparency a way of life

• Food Standards Agency Non-
Ministerial Government Department

• Reports to a Non-Executive / Non-
Expert Board.

• Started April 1st 2000
• Transparency one of the Agency’s 

Core Values



Transparency a way of life

• FSA core values open and 
transparent in the way we conduct 
business

• All policy decisions taken in public
• Open about giving praise and 

naming those who fail.
• Publish everything including advice 

to Ministers 



Scores on the Doors was a 
Natural Development of Agency 
Transparency policy.

•



Scores on the doors -
Drivers
• Enforcement Strategy
• Freedom of Information 

requests
• Consumer Information



Enforcement Vision

• “Within a sound regulatory 
framework, maximise industry 
compliance, which, with 
informed and empowered 
consumers, will improve public 
health and consumer 
confidence.”



How will we achieve this?

Whole raft of interlinked actions



Actions
• Enforcement Priorities
• Focusing on interventions 

that bring results
• Scores on the Doors



What do we mean by Scores 
on the Doors?
• Inspection Information
• On premises
• On website
• Could include full inspection 

report.



Why Scores on the doors

• Evidence else where of it’s been 
successful.

• Driving up standards of compliance?
• Reducing food borne disease?
• Providing Consumer Information
• Tourism potential



How are we researching 
this?
• Live pilots in three + regions
• London the same system
• East Midlands different.
• Scotland also different



How are we researching this (2)

• Focus Groups
• Evaluation
• Have standards Improved
• Reactions of Consumers and    

Business



Achieves what we are here 
for
• To protect public health from risks 

which may arise in connection with 
the consumption of food…. (S2 Food 
Standards Act)


