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Norwegian Food Safety Authority

• established on January 1
st

2004

A merger of:

• Norwegian Animal Health Authority,

• Norwegian Agricultural Inspection Service

• Norwegian Food Control Authority

• Directorate of Fisheries' Seafood Inspectorate, 

• 89 local government food control authorities



Legislation administered by the Norwegian Food 
Safety Authority

New food law – merging 13 laws from relevant sectors

In addition the authority administer:
• Animal Welfare Act
• Animal Health Personnel Act
• Cosmetic Products Act



Organisation

Three administrative levels:
• Head office (Oslo) (directorate and management)
• Eight regional offices (coordination within the region, 

decisions of appeals)
• 63 local offices throughout the country (inspections 

and administrative decisions)

1 300 employees



Means of enforcement

• Instructions on legislation and duties
• Administrative decisions
• Compulsory fine 
• Closing down the business (or part of business) 
• Business quarantine (closing a business for up to 6 

months)
• Prohibition of sales of defined products (incl. 

withdrawal of products)
• Report to the police for criminal prosecution



Transparency in Norway – legal framework

• Open Files Act 

• Public Administration Act 
• Personal Data Act

• National Food Law 
• Government Information Policy



Towards more transparency

• The general public demands openness and 
access to information from public 
administration

• The media seeks information (more) actively

• Development of laws towards (even) more 
transparency



Transparency in practice

• Searchable mail journal available on web 
– system for access requests 
(frequently used by the media)

• Active publication (e.g. web articles, press 
releases)

• Availability and accommodating attitude to 
media



Active publishing of information

• Obligated by law to publish
- when there is a reasonable suspicion of danger to 

people’s or animals’ health associated with 
consumption of food or feed stuff

• Opportunity to publish 
- when there are issues of special consumer interest or 

other public interest

• Information responsibilities of the enterprises (by law)



Publication of inspection results – today’s practice

• Access to individual inspection reports upon requests 
(via public mail journal)

• Active publication of findings if there is a suspicion of 
danger to people’s or animals’ health 

• Active publication of findings of animal diseases 
where publication may prevent further spread

• Active publication of aggregated reports (inspection 
campaigns or inspections during a specified period)

• Media is not allowed to join our inspections
• Restrictions in publishing photos from inspections



Common policy for publishing inspection results

• Ongoing work within several inspection authorities 
including
- Norwegian Pollution Control Authority
- Norwegian Labour Inspection Authority 
- Norwegian Board of Health
- The Directorate for Civil Protection and Emergency 

Planning

• Common goal towards full transparency of inspection 
results



Making all inspection results available? 

• Why?
- Reduces the “selection privileges” of the media 
- More balanced information  - supported both by 

consumer and enterprise interest organisations
- Stimulates more equal means of enforcement 

• Requires
- More standardised inspection reports
- Publishing tools integrated with the ordinary inspection 

data system
- Filtering of confidential information

…we have still a way to go…



Pilot project on ”Danish Smiley”

• 3 cities in middle of Norway
• 1 year trial period, starting 

April 1st 2007
• The project is supported both 

by consumer and enterprise 
interest organisations. They 
will also take part in planning 
and evaluation.

• Cities have “applied” to be 
pilot cities.



Aims 

• “Only an informed consumer can make informed 
choices”
- demands from politicians, the media and the 

Consumer Council
• Harmonise inspections

- demands from businesses
• More effective inspections

- IT-support solutions
- Checklists



Risk communication to the public - dilemmas

• Impossible to achieve balanced perception of 
risk based on scientific facts?
- Norwegian public illusion of ”zero risk” 

� all risk is interpreted as “big risk”…
- Fear is the best selling news…



Risk communication to the public – dilemmas 
(cont.)

• We have to act on suspicion (law 
requirement)
- How to communicate insecurity?
- How to give clear information to the public when 

facts are not available?
- How to give consistent information and advice to 

the public when new facts change the situation 
continuously?



Thank you for your attention!


